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of organisations chose 
their current CRM 
based on the features 
and functions 

71%

75%
of organisations are 
unable to quantify the 
value they get from CRM 
or calculate ROI on their 
CRM investment

of organisations have 
already switched their 
CRM provider51%

of organisations that 
are not currently using 
a CRM are planning 
to do so in the next 2 
years

46%

of organisations are 
currently using a CRM77%

Contact management 
is the most important 
function for 75% of 
organisations

84% of organisations 
thought marketing 
automation/email 
marketing was the 
most important 
integration

Complexity of data 
migration was an obstacle 
when implementing CRM 
for 44% of organisations

of organisations 
decided to start using 
a CRM to improve 
customer experience

of organisations 
used a consultant 
to help define their 
requirements and 
select a supplier

13%

89%


